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GroNews
The Latest In Digital Marketing

By zeroing in on these five critical aspects, 
businesses can comply with the latest 
changes and provide their audience 

with a superior experience, setting the stage for 
sustained online growth and visibility.

1. ENHANCED FOCUS ON USER 
   EXPERIENCE (UX)
The March 2024 update emphasises User 
Experience (UX), reinforcing the importance of 
a seamless, engaging, and efficient interaction 
for website visitors. Google’s algorithm now 
prioritises sites with fast loading times, intuitive 
navigation, and mobile responsiveness. 
Websites should also aim to provide valuable 
content that meets the user’s intent and 
enhances dwell time, signalling to Google that 
users find the content useful.

2. EMPHASIS ON EXPERTISE, 
    AUTHORITATIVENESS, AND 
    TRUSTWORTHINESS (E-A-T)
Google continues to underscore the value of 
content quality, particularly highlighting the 
principles of Expertise, Authoritativeness, and 
Trustworthiness (E-A-T). This update demands 
content created by knowledgeable authors 
and backed by reputable sources. Sites with 
established credibility in their industry are 

more likely to rank well, making it crucial for 
businesses to build and maintain a strong 
reputation on and off their websites.

3. GREATER SCRUTINY OF 
    CONTENT ORIGINALITY 
    AND VALUE
With the March 2024 update, Google is doubling 
its efforts to reward original, high-quality content 
that provides unique value to its audience. 
This move filters 
out redundant, 
low-effort, or copied 
content from search 
results. Websites 
offering in-depth 
analysis, insightful 
commentary, or novel 
information will enjoy better visibility, incentivising 
creators to invest in unique and valuable content 
production.

4. INCREASED IMPORTANCE OF 
    STRUCTURED DATA AND 
    SCHEMA MARKUP
To better understand and categorise web 
content, Google’s update places a renewed 
focus on the use of structured data and schema 
markup. By implementing these elements, 
websites can help search engines parse and 
display their content in rich snippets, potentially 
increasing visibility and click-through rates. This 
change underscores web admins’ need to adopt 
structured data to communicate more effectively 
with search engines.

5. REFINED LOCAL SEO AND 
    PROXIMITY FACTORS
Finally, the March 2024 core update introduces 
adjustments to local SEO and proximity factors, 
aiming to provide users with more relevant local 
search results. Businesses must optimise their 
local SEO strategies, including accurate and 
comprehensive Google My Business listings, 
local keywords, and location-specific content. 
This refinement helps users find businesses near 
them more efficiently, benefiting both consumers 
and local enterprises.

Google’s March 
2024 Core Update: 
5 Essential 
Insights
THE DIGITAL MARKETING WORLD IS BUZZING WITH THE 
RECENT MARCH 2024 CORE UPDATE FROM GOOGLE, CAUSING 
SIGNIFICANT WAVES THROUGHOUT THE INDUSTRY. THIS 
UPDATE UNDERSCORES THE TECH GIANT’S DEDICATION 
TO IMPROVING SEARCH QUALITY AND USER EXPERIENCE. 
AS BUSINESSES AND SEO PROFESSIONALS RUSH  TO 
UNDERSTAND THE IMPLICATIONS, HERE ARE FIVE CRITICAL 
INSIGHTS TO GUIDE THEIR STRATEGY.

CONTINUED ON NEXT PAGE
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IMPLICATIONS 
FOR BUSINESSES 
AND THEIR DIGITAL 
PRESENCE
The Google March 2024 core update has 
significant implications for businesses aiming to 
maintain or enhance their digital presence. This 
shift underscores search engine optimisation 
and the increasing importance of providing 
a superior user experience while adhering to 
Google’s quality standards. For businesses, 
adapting to these changes is not just about 
avoiding penalties or loss of ranking; it’s about 
seizing the opportunity to stand out in a crowded 
digital marketplace. Here’s what this means for 
businesses and their online strategies:

PRIORITISING USER EXPERIENCE 
(UX)
A stellar UX is no longer a nice-to-have; it’s a 
crucial ranking factor. Businesses should ensure 
their websites are fine-tuned for speed, mobile 
usability, and intuitive navigation. This focus 
on UX extends beyond the technical aspects 
to include the quality of the content and its 
alignment with user intent. Websites that offer 
visitors a frictionless, engaging, and valuable 
experience will be rewarded with higher search 
rankings and, consequently, increased visibility.

BUILDING AUTHORITY AND 
TRUSTWORTHINESS
The emphasis on Expertise, Authoritativeness, 
and Trustworthiness (E-A-T) compels 
businesses to highlight their credibility 
and expertise in their niche. This involves 
showcasing qualifications, garnering positive 
reviews, and being cited as a reputable source 
by others in the industry. For digital presence, 
this means leveraging content to establish 
authority, using social proof to build trust, and 
ensuring that all information shared is accurate 
and reliable.

INVESTING IN HIGH-QUALITY, 
ORIGINAL CONTENT
The push for content originality and value 
means businesses need to allocate substantial 
time and resources towards crafting standout 
content. This entails going beyond surface-
level articles and producing in-depth, insightful 
content that addresses the target audience’s 
needs and questions. By providing unique 
value, businesses can attract more organic 
traffic, encourage longer dwell times, and 
foster engagement, all of which signal to 
Google the worthiness of their content for 
higher rankings.

LEVERAGING STRUCTURED DATA 
FOR BETTER VISIBILITY
The update’s focus on structured data and 
schema markup allows businesses to improve 
how search engines understand and display 
their content. Implementing structured data can 
lead to enhanced search result features, such as 
rich snippets, which can improve click-through 
rates. Businesses should explore using schema 
markup to better communicate with search 
engines, potentially gaining a competitive edge 
in search results.

OPTIMISING FOR LOCAL SEARCH
For businesses with a physical presence, the 
refined local SEO and proximity factors make 
local search optimisation more critical than ever. 
Ensuring accurate local listings, incorporating 
local keywords into content, and generating local 
reviews are vital strategies for improving visibility 
in local search results. This focus on local SEO 
will help businesses attract more foot traffic and 
cater to the local audience more effectively.

STRATEGIC ADAPTATION IS KEY
In summary, the Google March 2024 core update 
demands a strategic pivot in how businesses 
approach their digital presence. Businesses 
can comply with Google’s latest standards and 
enhance their online visibility and competitiveness 
by prioritising user experience, establishing 
authority, creating valuable content, leveraging 
structured data, and optimising local SEO. 
Embracing these changes is crucial for any 
business looking to flourish in today’s digital world.

Refrain from letting the evolving digital 
landscape catch you off guard. Contact Grofuse 
today to future-proof your digital presence and 
turn these new challenges into opportunities for 
growth.

FOR DIGITAL PRESENCE, 
THIS MEANS LEVERAGING 
CONTENT TO ESTABLISH 
AUTHORITY, USING SOCIAL 
PROOF TO BUILD TRUST, 
AND ENSURING THAT ALL 
INFORMATION SHARED IS 
ACCURATE AND RELIABLE.

https://grofuse.com/contact/
https://grofuse.com/contact/


THE 7 CS OF SOCIAL MEDIA STRATEGY 
FOR BUSINESS OWNERS

BUSINESS ADVERTISING ON SOCIAL MEDIA IS AN INDISPENSABLE TOOL FOR BUSINESSES 
SEEKING TO EXPAND THEIR REACH AND ENGAGE WITH THEIR AUDIENCE ON A DEEPER LEVEL. THIS IS 

WHERE UNDERSTANDING THE 7 CS OF SOCIAL MEDIA STRATEGY COMES INTO PLAY. 
THIS FRAMEWORK PROVIDES A COMPREHENSIVE APPROACH TO EFFECTIVELY HARNESSING 

THE POWER OF SOCIAL MEDIA FOR BUSINESS GROWTH. 

THE HEARTBEAT –  
CONTENT

Imagine your brand’s content as the 
heartbeat of your online presence, 
pulsating with messages that resonate 
deeply with your audience. High-
quality, impactful content is not just 
about filling your feed; it’s about 
sparking conversations, sharing 
insights, and offering value that 
enriches the lives of your followers. 
Whether through insightful blog 
posts, captivating videos, or engaging 
infographics, every piece of content 
should serve as a bridge, drawing your 
audience closer to your brand.

SETTING THE TONE – 
CONTEXT

In social media, context is the stage 
upon which your content performs. It’s 
understanding each platform’s unique 
language and its users’ expectations. 
A tweet, a LinkedIn article, and 
an Instagram story each require 
a nuanced approach to connect 
genuinely. Grofuse excels in crafting 
strategies that speak the correct 
language and ensure your message 
is heard by those who matter most to 
your business.

CREATING CONNECTIONS 
– COMMUNITY 

A thriving community around 
your brand is the cornerstone of 
social media success. It’s about 
transforming your followers into a 
vibrant, engaged family supporting 
and advocating for your brand. 
Imagine creating a space where 
conversation flourishes, feedback is 
cherished, and your brand’s values 
are shared and celebrated. Grofuse 
helps weave these connections, 
turning engagement into a powerful 
tool for loyalty and growth.

ALIGNING VISION AND 
ACTION – CONNECTION

Every tweet, post, and share is a 
thread in the larger tapestry of your 
business goals. Whether driving 
traffic, boosting sales, or enhancing 
brand awareness, your social media 
efforts must align with your objectives. 
Grofuse specialises in creating this 
alignment, ensuring that every online 
interaction brings you closer to your 
business aspirations.

LISTENING AND ENGAGING 
– CONVERSATION

Social media is a dialogue, not a 
monologue. Engaging in meaningful 
conversations with your audience 
offers a glimpse into their needs, 
preferences, and perceptions. 
This engagement is invaluable, 
providing the insights necessary to 
refine your strategy and strengthen 
your brand’s relationship with its 
audience. With Grofuse, you’ll have a 
partner dedicated to nurturing these 
conversations, fostering a sense of 
community and belonging.

TURNING FOLLOWERS 
INTO CUSTOMERS – 
CONVERSION

The ultimate aim of your social media 
strategy is to convert followers into 
customers. This requires a careful 
blend of persuasive calls-to-action, 
enticing promotions, and strategic use 
of social media advertising. Grofuse 
employs a data-driven approach to 
conversion, meticulously analysing 
the effectiveness of your social media 
activities to maximise return on 
investment.

THE GOLDEN THREAD – 
CONSISTENCY

Consistency ties all other elements 
together, ensuring a cohesive brand 
voice, visual identity, and messaging 
across all platforms. This consistency 
builds trust and recognition, making 
your brand a familiar and respected 
presence in your audience’s lives. 
Grofuse champions this consistency, 
seamlessly integrating your social 
media efforts with your broader 
marketing strategy.

Let’s delve into the social media 
strategy components and discover 
how Grofuse can help you 
implement them and achieve a 

robust social media presence.

CONTINUED ON NEXT PAGE
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THE EDGE OF SOCIAL MEDIA STRATEGIES
Audience Engagement: 
Social media provides a unique space for 
brands to directly engage with their social 
media followers, building relationships beyond 
the transactional. This engagement is vital to 
understanding customer needs, preferences, 
and feedback, allowing businesses to 
effectively develop their offerings and 
communication strategies.

Brand Visibility and Awareness: 
With billions of users worldwide, social 
media platforms offer unparalleled visibility. 
Businesses can use these platforms to 
increase their brand’s reach, introduce their 
products or services to a global audience, 
and stay on top of minds through consistent, 
engaging content.

Targeted Advertising: 
The ace up the sleeve of social media 
marketing is targeting advertisement 
campaigns to specific demographics, 
interests, and behaviours. This precision 
ensures that marketing efforts reach the most 
relevant audience, improving campaigns’ 
efficiency and maximising return on 
investment.

Content Distribution: 
Social media is a critical channel for 
distributing content, whether promotional 
videos, informative blog posts, or interactive 
polls. This content helps attract new followers, 
engage existing ones, and drive traffic to the 
business’s website or e-commerce platform.

Market Insights: 
Social media platforms offer detailed insights 
into consumer behaviour and preferences 
data. By analysing this data, businesses 
can gain insights into market trends, monitor 
brand sentiment, and make informed 
decisions to guide their marketing strategies.

Cost-Effectiveness: 
Unlike other marketing channels, social 
media marketing can be highly cost-effective, 
offering a significant return on a modest 
investment. This makes it particularly 
attractive for small to medium-sized 
businesses with limited marketing budgets.

PARTNER WITH GROFUSE: 
YOUR PATH TO SOCIAL MEDIA 
EXCELLENCE

Embarking on the social 
media marketing journey 
can feel like navigating 

a labyrinth. But with Grofuse 
by your side, you have a guide 
that understands the twists and 
turns, the highs and lows. We 
don’t just offer strategies; we offer 
partnerships. Our expertise in 
implementing the 7 Cs of social 
media strategy can reinvent your 
online presence, turning potential 
into performance, followers into 
fans, and engagement into growth.

This journey is about more than 
just likes and shares; it’s about 
building a presence on digital 
platforms and communicating this 

presence with your audience. If 
you’re ready to take your brand 
to new heights to connect with 
your audience on a level that 
transcends the ordinary, it’s time 
to reach out to Grofuse. Let us 
be the architects of your digital 
success, crafting a social media 
strategy that resonates with your 
audience and aligns seamlessly 
with your business goals. Together, 
we can turn the potential of social 
media into tangible results for your 
business. 

Contact Grofuse today, and let’s 
start building your future, one 
post at a time.

https://grofuse.com/contact/
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client IN FOCUS: 

CBM Signs Boosts 
an 9X ROAS 
with Grofuse

CBM Signs, an Irish-owned sign 
design, print, and installation 
service provider, has been a 
trusted partner for businesses 

nationwide since its establishment in 
2004. From small start-ups to multinational 
corporations, CBM Signs has delivered top-
quality signage solutions, vehicle graphics, 
wide-format printing, and even online sales 
of number plates and safety signs. Known 
for its customer-centric approach and in-
house production capabilities, CBM Signs 
has built a strong reputation for excellence in 
the industry.

CLIENT GOALS

CBM Signs faced several challenges with their 
prior website built on WooCommerce. Outdated 
and unsupported plugins were causing issues, 
impacting the website’s functionality and hindering 
growth. To ensure the company’s future success 
and cater to evolving market demands, CBM 
Signs recognised the need for a comprehensive 
solution. They sought to rebuild the website on 
a new platform while exploring the potential for 
transforming their business into a large-scale 
e-commerce venture targeting both local and 
international markets. The primary goals were to 
future proof their online presence, attract corporate 
clients, and expand their product offerings.

Grofuse conducted an in-depth discovery 
phase, understanding CBM Signs’ goals, target 
markets, and desired outcomes. Extensive 
planning sessions were held to align strategies 
and prioritise the key features needed.

We implemented a fresh and intuitive user 
interface (UI) design to create a visually 
appealing and engaging online experience. The 
website’s structure and information architecture 
were optimised, ensuring seamless navigation 
for users.

Our team integrated a user-friendly content 
management system (CMS), empowering CBM 
Signs to easily update and manage website 
content, including product information, images, 
and promotional offers. This ensured that the 
website stayed up-to-date and relevant to 
customer needs.

The WooCommerce store was rebuilt from 
the ground up, incorporating more than 110 
product categories. Products from the existing 
site were migrated while new offerings were 
seamlessly integrated.

A comprehensive customisation feature was 
developed to allow customers to personalise 
their chosen products. This feature empowered 
users to select variations and specify 
preferences, enhancing their overall shopping 
experience.

We also conducted thorough SEO 
optimisation, implementing best practices 
to improve the website’s visibility in search 
engine rankings. Technical enhancements, 
clean URLs, and optimised page speed were 
prioritised to attract organic traffic.

WHAT WE DID
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client IN FOCUS: 

CBM Signs Boosts an 9X ROAS with Grofuse

Following the relaunch of CBM Signs’ 
website and the implementation of 
the comprehensive e-commerce 
transformation, the company 
experienced significant positive 
outcomes.

The new website was meticulously 
designed to be fully responsive, 
adapting flawlessly to various 
devices, including desktops, tablets, 
and mobile phones. This ensured 
an optimal browsing experience for 
customers regardless of the platform 
they used.

We also introduced a user-friendly 
and streamlined checkout process, 
minimising cart abandonment rates. 
Both desktop and mobile users 
were provided with a seamless and 
efficient purchase journey. The new 
website’s professional design and 
features effectively showcased CBM 

Signs’ capabilities and products, 
appealing to both SMEs and 
multinational corporations seeking 
signage and sign products.

The new website caters to 
an international audience by 
incorporating multilingual support 
and multicurrency functionality. 
Customers from different regions can 
now conveniently browse and make 
purchases in their preferred language 
and currency.

The e-commerce transformation 
enabled CBM Signs to target new 
markets beyond Ireland, including 
the UK and Europe. By offering 
multilingual support, multicurrency 
functionality, and optimised 
international shipping, CBM Signs 
successfully attracted customers 
from various regions, expanding their 
customer base and market reach.

THE RESULT

FAQ: What is 
GTM and why 
do I need it?

Google Tag Manager (GTM) is a tool 
which provides a user-friendly interface 
to implement tags and pixels on your 

website, such as Facebook pixels or AdWords 
conversion tracking. By using GTM you can 
implement a wide variety of coding scripts, tags 
and code snippets that you would otherwise 
need to install on your website. GTM makes 
implementing and changing tags easier since they 
are all stored in one place.

With GTM, you can track a number of actions on 
your website, such as clicks on the menu, clicks on 
call-to-action (CTA) buttons or form completions. 
You can see similar data with Google Analytics, but 
it is not as detailed as the data from GTM.
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WHAT DO OUTSTANDING 
WEBSITES HAVE?
Creating an outstanding website involves more 
than just an appealing design. It demands 
a strategic blend of elements that enhance 
functionality and user experience. Whether 
a website is for a small business, a personal 
portfolio, or a large corporation, the following 
essential elements are key to ensuring it stands 
out in the digital landscape.

USER-FRIENDLY DESIGN
Websites must be easy to navigate, with a clear 
and intuitive layout. Use a simple menu structure 
and well-organised content sections that guide 
visitors effortlessly through your site. Responsive 
design ensures your website looks appealing 
and is operational on all devices, from desktops 
to smartphones.

BESPOKE CONTENT
Content is the heart of your website. It should be 
engaging, informative, and tailored to your target 
audience. High-quality images, videos, and well-
crafted text can capture attention, convey your 
message effectively, and encourage visitors to 
take action. Keep content updated regularly to 
keep your audience coming back for more.

FAST LOADING SPEED
Speed is critical for user satisfaction and SEO 
rankings. A quick-loading website enhances user 
experience and reduces bounce rates. Optimise 
images, leverage browser caching and minimise 
HTTP requests to improve your site’s loading 
speed.

SEO 
Optimising a website for search engines allows 
your audience to find you. The best approach is 
to research relevant keywords, meta tags and 
tags for images and create quality backlinks. 
Consistent, high-quality content also boosts your 
SEO efforts, helping your website rank higher in 
search results.

STRONG SECURITY 
MEASURES
With cyber threats being prevalent, securing your 
website is more important than ever. Implement 
SSL encryption, use secure passwords, update 
software, and regularly back up your website to 
protect against data breaches and malware.

COMPELLING CALL-TO-
ACTION (CTA) BUTTONS
CTA buttons guide users towards a desired 
action, whether buying a product, signing up 
for a newsletter, or contacting you. Ensure 
your CTAs are visible, compelling, and placed 
strategically throughout your website to 
maximise conversion rates.

SOCIAL PROOF AND 
TESTIMONIALS
Displaying testimonials, customer reviews, and 
case studies on your website can significantly 
enhance credibility and trust. Social proof 
influences decisions and can be a key factor in 
converting visitors into customers.

CONTACT INFORMATION 
AND LIVE CHAT
Make it easy for visitors to contact you by 
prominently displaying contact information. 
Adding a live chat feature can also improve 
engagement, providing real-time assistance 
to visitors and improving the overall user 
experience.

ANALYTICS AND TOOLS FOR 
TRACKING PERFORMANCE
Utilising analytics tools like Google Analytics can 
provide insights into your website’s performance, 
visitor behaviour, and areas for improvement. 
Reviewing these metrics allows you to make 
informed decisions to optimise your website 
further.

With these essential elements in your website, 
You can achieve a robust online presence that 
attracts visitors and engages and converts them 
into customers or followers. An outstanding 
website is a balanced combination of aesthetics, 
functionality, and continuous optimisation tailored 
to meet the needs of your target audience.

ESSENTIAL ELEMENTS FOR AN 
OUTSTANDING WEBSITE

GROFUSE IS WHERE DIGITAL GROWTH GETS REAL. WE DON’T JUST BUILD WEBSITES; WE ENGINEER GROWTH 
PLATFORMS FOR YOUR BUSINESS. FOCUSING ON PROVEN DIGITAL MARKETING TECHNIQUES, WE DESIGN 

ONLINE SPACES TAILORED TO YOUR BUSINESS GOALS—DRIVING VISIBILITY, LEADS, AND SALES. THINK OF US 
AS YOUR DIGITAL GROWTH CATALYST IN A PIXELATED WORLD THAT WAITS FOR NO ONE. 

Ready for real results? Let’s elevate your digital presence!

CONTINUED ON NEXT PAGE
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Launching a new website with Grofuse isn’t 
just about going live; it’s about igniting 
growth. Our blueprint for digital success 

transforms the complex journey of launching a 
website into a strategic, streamlined process 
tailored to propel your business forward from 
day one. 

Here’s how we ensure your website not only 
stands out but also delivers measurable 
results:

STRATEGIC PREPARATION 
AND PLANNING

Precision Briefing and Appraisal: 
We start with a deep dive into your business, 
evaluating existing digital assets and aligning 
your website with your overarching corporate 
and marketing objectives.

Budget Clarity and Role Definition: 
Transparency in budgeting and clear delineation 
of roles within our team ensure a frictionless 
process designed to meet your goals without 
surprises.

Timetable and Digital Marketing Strategy: 
We craft a timeline and a dynamic web 
marketing strategy, setting a structured path for 
your website’s development and launch.

Optimised Technical Setup: 
Choosing the right platform, integrations, and 
hosting solutions is just the start. From the get-
go, we lay the groundwork for Google Analytics 
and SEO, ensuring your site is primed for 
performance.

TAILORED CONTENT 
AND DESIGN

Understanding Your Vision: 
Our design process begins with a deep dive into 
your brand’s world—its vision, values, and the 

message you wish to convey. This foundational 
understanding ensures that every design 
element reflects your unique brand identity, from 
layout to colour scheme.

Understanding Your Brand:
 Before we write a word, we dive deep into your 
brand’s ethos, values, and target audience. This 
foundational understanding ensures that our 
content reflects your brand and speaks directly 
to your audience’s needs and desires.

Strategic Content Planning: 
Our content creation is never random or ad hoc. 
We strategise, plan, and develop content that 
aligns with your marketing objectives, ensuring 
consistency and relevance across all digital 
channels.

SEO-Driven, Yet Human-Centric: 
While we craft content with SEO best practices 
to ensure visibility, our primary focus is 
resonating with humans, not just algorithms. Our 
content is designed to answer questions, solve 
problems, and inspire action.

Visual Identity and Brand Consistency: 
Our designs enhance your brand’s visual 
identity, ensuring consistency across all 
digital and offline platforms. Every element 
harmonises, from the logo to the typography and 
colour palette, to tell your brand’s story.

Engaging and Interactive Elements: 
We incorporate engaging and interactive design 
elements that captivate your audience and 
encourage them to explore your site further. 
Whether through dynamic content, animation, or 
interactive infographics, we ensure your website 
offers a memorable experience.

User-Centric Design Approach: 
We prioritise the user experience in every 
design decision, creating intuitive, accessible, 
easy-to-navigate websites. We create seamless 
interactions that leave a lasting impression and 
drive conversions.

PRE-LAUNCH TESTING

Cross-Device and Browser Compatibility: 
Our rigorous testing ensures your site delivers 
a seamless experience across all browsers and 
devices, leaving no user behind.

Functionality and Speed Optimization: 
From forms to integrations, every element is 
tested and optimised for speed, ensuring your 
site is efficient, responsive, and ready to convert 
visitors into customers.
SEO and Analytics: 
With Grofuse, SEO is not an afterthought. We 
implement best practices for search visibility from 
the start, backed by an analytics setup that offers 
insights for continuous improvement.

SECURITY, COMPLIANCE, 
AND E-COMMERCE 
EXCELLENCE

Security and Regular Backups: 
Protecting your digital assets is our top priority. 
We implement stringent security measures and 
backup protocols to safeguard your site.
E-commerce Integration: 
For clients venturing into online sales, we ensure 
a smooth, secure shopping experience that 
enhances customer trust and loyalty.

Legal Compliance and Accessibility: 
Our team ensures your site meets all legal 
requirements for privacy, accessibility, and online 
transactions, giving you peace of mind.
 

THE FINAL STEP: 
BEYOND LAUNCH

With Grofuse, hitting the “launch” button is 
just the beginning. Our ongoing support and 
optimisation services ensure your website 
continues to grow and adapt to digital trends, 
keeping you ahead of the competition.

Embrace the Grofuse approach 
for a website launch that delivers 
more than just a digital presence—
expect a partner committed to 
your long-term success. Here’s 
to a journey that transcends the 
ordinary, crafted by Grofuse for 
your unparalleled growth. Contact 
Grofuse and schedule your 
website discovery interview.

THE GROFUSE 
APPROACH

https://grofuse.com/contact/
https://grofuse.com/contact/


w w w. g ro f u s e . c o m

Contact Grofuse for a free consultation today: 
NI/GB +44 2871 228820 or ROI +353 1 247 5294. 

Alternatively, email: hello@grofuse.com

DO YOU NEED EXPERT 
ASSISTANCE WITH 

YOUR DIGITAL 
MARKETING STRATEGY? 


